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Good afternoon, everyone. I’m Yuichiro Wakatsuki, Co-President of Nippon Paint Holdings.

Thank you very much for taking the time to participate in our conference call regarding financial
results for the 4Q and full year FY2022 and the forecast for FY2023.

Press reporters are joining investors and analysts today, and our earnings calls for the full year
and six month period will be held this way starting this year.
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| 1. Summary: FY2022 4Q Operating Results

*1 0 Tanshin
FY2022 4Q Higher revenue driven by pricing flow through in decorative business, new consolidation of Cromology and JUB,
and FX
/\ﬁ + Gross profit margin improved YoY and QoQ for two consecutive quarters due to improved RMCC™? ratio
« Hyperinflation accounting applied following rapid price inflation in Tirkiye, resulting in 4Q revenue down by c.”3 ¥2.1
‘l[l.l].l] bn and OP by c. ¥1.9 bn
» Special retirement benefit and other expenses totaling c. ¥2.2 bn recorded related to Next Career Plan

+ Higher OP on higher revenue and gross profit, despite the above one-off expenses
+ No additional credit loss provision recorded in China Praject, but loss on equity method affiliate recorded at a

(TanShin) Chinese joint venture, resulting in ¥1.9 bn loss on equity method investment recorded on a consolidated basis
(Billion yen) Results YoY 0 Non-GAAP
Rovaie 3291 +25.6% In Chinese decorative business, DIY revenue down 4% YoY due to impact from the higher COVID cases in 4Q which
. e tamper economic activity following the wider relaxation of lockdown measures in December. Project revenue down
opP 29.5 +36.8% 22% YoY due to the continuing soft real estate market environment
- Decorative revenue increased in all regions except China and Americas driven by pricing flow through
OP margin 8.9% +0.7pt - Automotive revenue increased in all regions due partly to auto production recovery from slump in 2021
+ Others
(NOH'GAAP) - All listing criteria for TSE Prime market, including liquidity ratio, have been satisfied as of Dec. 31, 2022
(Billion yen) Results YoY
0 Paint and Coatings Business
Revenue 2929 +11.7% Revenue g . Paint Related . New
i i aint Business consolidation
oP 31.3 +49.9% YoY analysis Volumes Price/Mix (others)"
OP margin 10.7% +2.7pt c.-2% C +9% c. +3% c. +3% c. +4% c. +10%

21 The samingsfor 40, arc fullyear 2022 havs b skt réroepctiaty following the charega i reportable segments begiming with 10 2022. Tha same adjuments s mad Hrghoas i pressntation
+2 Raw Matenial Cost Contributi *3 circa: approximately
NIPPON PAINT GROUP  *# Products included in the Pai it ancl Coating Butimess wilh unit prices and volumes significantly different from paint products, such as semi-fnished products and fine chermicals, are diclosed separately from 3
Vol arml priczjinin in the shave graph ko privide rore rezbomable data

I would like to begin by summarizing the financial results for the 4Q of FY2022.

Revenue increased by 25.6% YoY on a Tanshin basis to ¥329.1 bn and operating profit rose by
36.8% YoY to ¥29.5 bn, which is a significant growth in both revenue and operating profit. The
breakdown of revenue growth is shown on the bottom of page 3 of the presentation. Volumes in
the decorative business declined while price/mix, paint-related business, FX and new
consolidation made positive revenue contributions. Operating profit improved due to the flow
through of price increases with the impact of raw material inflation easing. Demand is
seasonally weak in the 4Q. Besides, the market environment was very challenging in China and
we recorded net one-off expenses of ¢.¥2.4 bn, including expenses related to the Next Career
Plan in Japan. After taking these challenges into consideration, | believe we performed very well
in every region.

We did not record any additional credit loss provision related to the Chinese Project segment.
However, we recorded additional credit loss provisions at Chinese joint ventures related to real
estate developers. As a result, there was an equity-method investment loss totaling 1.9 bn yen in
the 4Q of FY2022, including profit and loss of other joint ventures.

On a Non-GAAP basis that excludes new consolidations, FX, and one-off expenses, revenue
increased by 11.7% and operating profit by 49.9%. The operating profit margin continued to
recover, increasing by 2.7 points to 10.7%. In the Chinese decorative paints business, DIY
revenue decreased by 4% YoY due to lockdowns associated with the Zero-COVID policy and
an upturn in COVID cases in the 4Q that restricted economic activities following the relaxation
of lockdowns. Project revenue declined by 22% YoY. The results were higher than our guidance
announced at the 3Q announcement in November last year because logistics disruptions that



happened last fall ended faster than expected and Zero-COVID measures were reduced during a
seasonally weak demand period.

I’d like to take this opportunity to state that we have satisfied all listing criteria for the TSE
Prime Market, including the percentage of tradable stock, which had been a source of concern,
as of the record date for listing maintenance screening of December 31, 2022.
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| 2. Summary: FY2022 Operating Results

0 Tanshin

FY2022 Record revenue driven by strong pricing mainly in decorative business, new consolidation and FX. However, revenue
was slightly below August guidance (¥1,320.0 bn)
/\} + OP reached record high and exceeded August guidance (¥105.0 bn) driven by higher revenue, despite raw material
inflation, one-off expenses including potential credit loss in China, and hyperinflation accounting
ﬂ_[l_l]ﬂ - Both profit and EPS exceeded our August guidance (¥72.0 bn and ¥30.66) on higher operating profit
4 Non-GAAP
(Tanshin) - High‘er revenue and profit even without one-off items including new consolidation, subsidies, M&A expenses and credit loss
provision
(Billion yen) Results YoY Pri
<Primary reasons>
Revenue 1,308.0 +31.1% T Higher revenue (+12%) in China DIY driven by pricing flow through to offset higher input cost and stronger sales
oP 111.9 +27.7% in Tier 3-6 cities
T Higher revenue at Betek Boya driven by pricing flow through and successful brand strategies
OP margin 8.5% -0.2pt T Higher revenue at DuluxGroup due to volume growth in Trade markets and increased prices
- T Higher automotive revenue except in Japan driven by rebound in auto production despite lingering chip shortage
Profit2 794 +19.3% T Higher revenue in Japan driven by pricing flow through and sales promotion in decorative and industrial businesses
EPS ¥33.82 +15.0% | Lower China Project revenue (-10%) due to the general weakness in the real estate market
. - (For reference) T Higher revenue at newly consolidated Cromology and JUB driven by price increases, despite flat
volumes due to soft market environment
(Non-GAAP)
Billi e
(SHEE e 1oy Paint and Coatings Business . -
Revenue 1,138.5 +14.1% Revenue e Paint Pa;ﬁ Relate FX Nﬁ:at'
o . Volumes PFICE,I'MIX . usINess ‘consoly on
o] 107.8 +16.1% YaY analysis (others) |
OP margin 9.5% +0.2pt c. -1% c. +9% c. +3% c. +3% c. +6% c. +11%
ed on page 3, the eamings for full-year 2021 have been adjusted retrospectively  *2 Profit attributable to owners of parent from continued operations
NIPPON PAINT GROUP 3pvr;n"u::a 'Sﬂqmﬂ.Pmt b:c:n;ép%‘apr;wadsvxxl ::Eﬂn wolumes significantly different from paint products, such as semi-finishe: dpmd s and fine chemicals, are disclosed separately from 4

Next is our full-year results for FY2022.

On a Tanshin basis, both revenue and operating profit increased significantly with net profit
growing by almost 20% YoY. Revenue was slightly below our guidance announced in August
2022 but operating profit, net profit and EPS (earnings per share) exceeded the guidance. The
annual dividend, which includes the 6 yen dividend for the 2H, was 11 yen per share. The
dividend payout ratio was 32.5%. Both revenue and operating profit reached record highs, and
net profit was the highest since we started IFRS reporting in the fiscal year ended December 31,
2018.

The main reason for the below-guidance revenue was the Zero-COVID policy in China in the
second half of the year, especially in the seasonally strong demand period in China of September
and October. Our results in other regions were more or less mixed but were roughly as expected.
Operating profit slightly exceeded the guidance due to the overall flow through of prices and
moderation in some raw material prices, as well as almost no additional credit loss provision for
real estate projects in China. However, earnings were generally in line with our guidance after
taking into account the equity-method investment loss.

Our revenue and operating profit also increased on a Non-GAAP basis. Despite the very
challenging business environment, our results in FY2022 demonstrated the underlying strength
and resilience of our growth model based on strong organic growth and M&A.
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| 3. Summary: FY2023 Forecast

0 Summary
Revenue forecast to grow 7.0% in 2023 to record high driven by pricing flow through in every region and recovery
FY2 0 2 3 F t from the pandemic in China and other Asia in decorative business, along with global recavery of automotive market
OrecaS « RMCC ratio expected to improve overall despite mixed price trends in raw material markets (demand lower in some
regions due to economic slowdown but stronger in other regions recavering from the pandemic)
/\} « Expect OP to increase 25.1% to record high due to above factors and absence of one-off expenses in 2022

= Exchange rate assumed to create the 2023 forecast is 1 USD=125 IPY, which is a stronger yen than the prevailing
rate, by taking into account uncertainties in the global market
« EPS: ¥41.73 (+23.4% vs. 2022); annual dividends: ¥13 (+¥2 vs, 2022)
(Tanshin) 0 Revenue (+7.0% YoY)
Decorative markets expected to be sluggish in developed countries in 2023 due to economic slowdown, high interest
Forecast rate environment and inflation. Meanwhile, China TUB*2 market is expected to be flat supported by the government's
demand stimulus measures. Decorative business is expected to deliver continuous growth, driven by recovery from
Revenue 1,400.0 .0% the COVID in China TUC"? and other Asia, coupled with pricing flow through in every region
- Automotive business is expected to be impacted by lingering chip shortage but benefit from auto production recovery
o] 140.00 +25.1% « Full contribution of JUB (+5 months of earnings); NPT is not included in FY2023 forecast
i O
DRt Lo ’ Operatlng Profit (+25 1% YOY) FY2022 FY2023
Profit 134.0 . €. +¥10.0 bn from absence of one-off expenses in 2022, including Full Year
before tax Lk potential credit loss in China and spedial retirement beneﬁt Full Year __ Forecast
_ _ and one-off income in 2022, including subsidy
Profit 98.0 3.4% « c. -¥3.0 bn assuming stronger yen against major currencies
. . than in 2022 JF'Y RME 19 5 19.0
EPS ¥41.73 3.4% + c. +¥21.0 bn on higher revenue (growth in existing businesses
T ) driven by pricing flow through) and improved RMCC ratio JPY/EUR l 140.7
IPY/IDR 0.0088 0.0083

NIPPON PAINT GROUP 1 erofi atribusabie tn owners of parent. *2 Sae page & for the definiticn of TUB and TUC

We expect the business environment to remain uncertain, so the guidance for FY2023 is strictly
based on our assumptions at this time. For FY2023, we forecast revenue of 1,400 bn yen,
operating profit of 140 bn yen, net profit of 98 bn yen, EPS of 41.73 yen, and annual dividends
of 13 yen per share. The dividend payout ratio will remain over 30%.

Although we expect overall market conditions to be difficult, we will pursue steady growth in
every region, even regions with limited growth opportunities, through market share gains and
full-year contributions of price increases. We assume a stronger yen in FY2023 compared to
FY2022, which will negatively affect our yen-based revenue and earnings. Based on our current
assumption of no significant M&A activity in FY2023, we project effective revenue growth of
around 10% on a constant currency basis.

Our operating profit growth projection is 25%, which is significantly higher than our revenue
growth forecast. We expect additions of ¢.¥21 bn due to revenue growth and a higher operating
profit margin, ¢.¥10 bn net of the absence of one-off expenses such as credit loss provisions in
China and the end of subsidies. We assume a stronger yen than in FY2022, which will reduce
operating profit by ¢.¥3 bn. All in all, the net increase in operating profit will be ¥28 bn.

There are four major assumptions underlying our guidance:

1. Raw material prices will remain stable: e.g., crude oil will remain in the $70-80 range
and Japan-produced naphtha around ¥72,000.
2. Exchange rates will be stable; a stronger yen will have a negative impact on a yen-

denominated earnings and a weaker yen will have a positive impact.
3. Market conditions will be stable in China following the relaxation of the Zero-COVID
policy. Our assumption at this time is that the Chinese market, in particular the market

5



for TUC (business to general consumers and retail stores, etc.) will be stronger than in
FY2022 and the market for TUB (business mainly to project customers and distributors)
will be almost flat. January and February are normally a very quiet period due to the
Chinese New Year and other seasonal factors. I will give updates on our market outlook
for March and beyond or for 2H when appropriate.

The automotive market will start recovering despite the lingering impact of chip and
parts shortages.
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| 4. Assumptions for FY2023 Forecast (1)

Revenue OP margin

20 FY2023 FY2022 FY2023 Overview
Results Forecast Results Forecast
(Tanshin/bn yen) {In LOY*Y) (Tanshing %) (In LCY)™

oo | 1861 | s
. Higher revenue driven by auto production recovery and pricing flow through, despite
Automative 35.1 +0~58 lingering impact of chip and parts shortages !
Higher revenue outpacing market growth due to the addition of new customers and sales
Japan Decorative 47.8 +5~10% growth by using the digital transformation and to the development and sales growth of high-
performance and differentiated products
Higher revenue driven by many actions to inorease market share and prices despite limited
Industrial 40.0 +5~10% prospects for a significant recovery of markets because of shortages of parts and other
difficulties
Segment total 450.7 +5~10%
rati Expanding penetration into home decoration ¢ i by
('TUDEEC) 03 +10~15% championing and leverage decorative effect paint, Pllsumg higher growth and share
i 374,27 jparticularly for Tier 3 to Tier & cities
lgrp:sea Docarative ’ Developing and promoting end to end coatings solutions for Project segment, Focusing on
A B larger-scale, high quality, finandally stable and profitable customers, Expanding contributions
SRl from i ture, housing and g related projects
e s0.1 Expanding Automative part business and for BV (electric vehide) key compaonents,
: Continuing efforts to strengthen relationship and grow business with strategic key accounts

#To better reflect our business evolvemnent, we have reorganized our China decorative business
into TUC and TUB (based on distribution channels ) which will be applied to FY2023 forecast and onwards
+TUC (Trade Use Consumer) : B2C
Business to consumers, DIY business, sales via dealers/distributors and e-commerece to end consumers, etc. (For reference) 2022 ve, 2021: +10%
“TUB (Trade Use Business) : B2B
Businese to bueiness transactions direct to Project customers and main contractors, ete. (For reference) 2022 ve, 2021: -14%

-Others
‘Wood coatings, China Hong Kong and China Taiwan businesses, sales of raw materials (For reference) 2022 vs. 2021: +102%
NIPPON PAINT GROUP  =tLcy: iocal eurrensy 2 T: 242%. 7 1 £1~2%, = -1~+1%, % : -1~-2%. | : 5-2% *3 Including “Others” segment 6

Various assumptions for the FY2023 forecast are explained on page 6 and 7.

We have reported the Chinese decorative business under the DIY and Project segments.
However, there was a shift in FY2022 in China from products to distribution channels as the
basis for the internal management of business operations. As a result, we have decided to report
results of operations based on the TUC segment (business to general consumers and retail shops,
etc.) and TUB segment (business mainly to project customers and distributors) starting in
FY2023 for consistency with the internal management segments. This is based on our ability to
provide total solutions to customers, including sales of half-finished goods and adjacencies
products, in addition to DIY paints and paints and coatings for project customers.

For your information, YoY revenue growth in FY2022 in terms of TUC, centered on the DIY
business, is +10% because of strong DIY revenue growth and TUB revenue decreased 14%. The
breakdown among TUC, TUB, and Others is roughly 60%, 30%, and 10%.
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| 4. Assumptions for FY2023 Forecast (2)
Revenue OP margin
FY2023 FY2023
Forecast Forecast
{In LCY) {In LCY)"2
Segment total
Malaysia G Der\g solutions and |nanal:lvE pmduns Building brand thought leadership amongst
Sia avslare E:D - and ing on Exlsl:lng distribution network strength to
"I'h’:la:':l Grprp. ancelembead_]a:enﬂa buslness expansion and growth
Nipsea
Except Expansion and offering new product lines to complete total coating solutions ranging from
China PT Nipsea 52.3 e +15% 31.9% N tools and accessories to Sealant, Adhesive, Filler, Lubricating. Driving color keadership, top of
{Indonesia) - * : mind and preference among consumers, strengthening existing partnership and continue to
grow distribution network
Betek Bo Reinforcing brand image and maintaining premium paositioning among consumers. Launching
(Tairki }ya 70.5 e +30% B.7% -+ innowvative ETICS™? products and services that will differentiate us from comipetition from
Ve, guality to application convenience
Segment total 3145 +5~10% 9.4% b d
DuluxGroup Higher revenue with bower sales volumes in consumer DIY markets partially offset by flow
Dol (Oceania) 206.6 +5~10% 12.3% = thraugh af pricing and growth in trade DIFM market
Ci Higher revenue driven mainly by pricing, despite further softening outlook for European
Group Forpe 97.5 +5~10% 4.2% e o '
JuB (For reference) +5~10% {For reference) A Higher revenue expected driven mainly by pricing, despite further softening outhook for
(Europe) 19.9%3 4.9% European market
Segment total 99.5 +0~5% B8.1% -
X . Higher revenue due to auto production recovery and flow through of pricing, despite the
Americas Automative 323 +5~10% lingering impact of semiconductor and parts shortages
- Flat revenue growth due to softening demand because of a slowdown of the US economy,
Decyrative 65.7 c #0% risimg interest rates and inflation
NIPPON PAINT GROUP il e i anite e 157 DD el o0 S0 D wa bide. anc ather asets 7

Please turn to page 7. In Nipsea Except China, we expect steady growth to continue at PT
Nipsea (Indonesia) but factored in the possibility of a slight decrease in the operating profit
margin because of higher sales promotion expenses. The overall Nipsea Except China is
expected to achieve growth in both revenue and operating profit.

We expect Betek Boya to achieve local-currency growth of around 30%. We assume high
inflation to continue and the main growth driver will be price increases rather than volume
growth.
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| 5. Raw Material Market Conditions and Our Responses

| Pursuing margin improvement through pricing flow through and lowering of RMCC ratio

4Q 2022 1Q 2023 and beyond

Economic activities slowed down globally due to China's Zero-COVID + Commodity market, including crude oil and naphtha,
|:-c:I|::~,,r (which has ended) and interest rate hikes in US and Europe to expected to rebound due to outlook for demand
combat inflation growth following the end of China's Zero-COVID

Crude oil prices in US$70-80 range, Japan naphtha price has policy
moderated to ¥60,000-70,000 due mainly to yen's appreciation,
after peaking at ¥86,000 in 2Q

* In 3Q, raw material suppliers started passing on more of higher
costs of non-crude oil and naphtha raw materials (fuel and logistics

+ Crude oil prices expected to remain in US$70-80
range and naphtha at c. ¥72,000 due to slowdown
of US and European economies and yen's

A P, ’ appreciation
costs, capex to upgrade aging facilities, etc.), preventing us from
benefiting from moderation in crude oil and naphtha prices + Gross profit margin expected to improve YoY driven
= RMCC ratio is declining in other Asia, Tirkiye, etc. Gross profit by pricing actions
margin improved both YoY and QoQ for two consecutive quarters « OP margin improvement through pricing actions

and lowering of RMCC ratio well within reach over
medium and long term

#Gross profit margin
4Q 2021 1Q 2022 2Q2022 3Q2022  4Q 2022

37.2% 38.0% 36.1% 36.8% 38.3% +1.1pt +1.5pt

NIPPON PAINT GROUP

As explained on page 8, we expect raw material prices to be generally stable. If you look at the
situation globally, you need to assess the demand outlook by taking into account soft demand
globally caused by economic slowdowns and the possibility of demand growth in China due to
end of most Zero-COVID restrictions. We expect a margin improvement in FY2023 because of
the full-year benefits from price increases and declines in prices of some raw materials
compared to FY2022. We assume that our gross profit margin will increase gradually after
reaching the lowest point in the 2Q of FY2022.
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| 7. Summary of Operating Results in Major Segments

(Billion yen) Tanshin Non-GAAP

»Decorative Higher revenue due to successful sales promotion activities, such as customer campaigns and rebranding of
Revenue 513 | +13.7% 50.8 | +12.5% flagship products
Japan | | »Automotive Higher revenue driven by auto production rebound from 2021, despite chip shortage
*Expenses related to the Japan-focused functional company (MPCS*1) are allocated to the Japan segment
ap 1.0 -24.7% 31 +134.1% beginning with 1Q 2022 ['ﬁ?zse expenses for 2021 are induded in Adjustments)
»Decorative DIY revenue down 4% Yo due to impact from the higher COVID cases in Q4 which tamper economic activity
Revenue 102.2 +6.4% g93.2 -3.1% {DIY) following the wider relaxation of lockdown measures im Dec
Mipsea | | . »Decorative Project revenue down 22% YoY due to the continuing soft real estate market environment and lackluster new
China {Project) construction demand
oP 9.7 | 45.1% 8.4 +5.5%

»AuUtomotive Higher revenue due to higher automaobile production driven by automobile production recovery and improving
supply chain conditions (chip shortage)

»Nipsea Higher revenue (+45.2%) overall with revenue growth in Malaysia Gr. and Singapore Gr. driven by flow

Except China  through of price increases and revenue growth in Thailand Gr. due to rebound in automobile production from
Nipsea Revenue 67.4 | +25.8% 778 +45.2% o previgus yepanr and higher shares with automative OEM customers and parts suppliers P
Except | 1 »PT Nipsea Higher revenue due to flow mroelégh of selling price increases, expansion of distribution network, increase of
China distributors, more CCM*2installed, and sales growth of industrial business
o 129 | +24.6% 138 4% »Betek Boya Higher revenue due to selling price increases and successful implementation of brand strategy
»DuluxGroup Hiﬁher revenue due to pricing actions to respond to raw material inflation, with volumes lower due to Retail
Decorati DIY market dedine (ongoing comection from COVID enhamced peak
Revenue 83.3 | +71.9% o8 +4.9%
Dulux »Cromology Revenue higher w'lrgogrh:ing actions to respond to raw material inflation offsetting lower volumes in France
Group business reflecting ening market conditions
oP 5.8 | +99.5% 6.2 | +487.8% | wuB Higﬂh<er rEv:é'!u_e with pricing actions to respond to raw material inflation with flat volumes due to softening
market conditions
Revenue 249 | +32.5% 20.2 +7.50 | #Decrative E!E;m;rﬂli-lr?ﬂgsiiﬂte pricing actions, due to lower volumes becausa of slowdown in US economy, interest rate
Americas | |
ap 0.8 - 0.6 = | wAutomotive Higher revenue due to auto production rebound from slump previous year, despite chip shortage
- Revenue - - - © | *Only HQ Expenses related to functions as a listed com)| and a pure helding com| are included in Adjustments
Adjustments I 1 e ey A ng [Py Iy
op 0.8 0.8 _ beginning with 1 2022

NIPPON PAINT GROUP 1 sispon paint Carporate Schutions  *2 Computerized Colour Matching

I will skip page 9 and turn to page 10.

This page summarizes operating results in the 4Q of FY2022 in each major segment. Further
analysis of results by segment starts on page 19 and | will answer questions about this subject in
the Q&A session. For now, | will explain some key points.

1. In China, as | stated at the earnings call for the 3Q FY2022 in November last year, we had
opportunity losses in September and October, a period of strong demand in China, due mainly
to logistics disruptions. As a result, overall Nipsea China revenue on a Non-GAAP basis
decreased 3.1%. Decorative revenue was down 8.6%. However, Tanshin-base revenue
growth was positive due to FX. Even with the current challenging business environment and
considering that the 4Q is a seasonally weak period, our 4Q operating profit margin improved
YoY. This shows that our performance, including cost controls, was not bad at all. In
addition, our Chinese automotive business achieved a greater-than-expected recovery.

2. In the Japan segment, the Non-GAAP base operating profit margin after reversing a special
retirement benefit of ¥2.2 bn was 6.1%, which is a recovery from lower margins in the past.
The allocation of Nippon Paint Corporate Solutions expenses to the Japan segment, which is
an accounting treatment that started in FY2022, was around 0.4 bn yen in 4Q (1.3 bn yen in
3Q). Making an apple-to-apple comparison, operating profit and the operating profit margin
improved significantly in FY2022 to ¥3.5 bn and 6.9%, respectively, from operating profit of
¥1.3 bn and an operating profit margin of 2.9% in FY2021. We are aiming to further improve
profitability in FY2023.

3. The performance in PT Nipsea (Indonesia) was rather weak in October after a strong
performance in September. However, they achieved a recovery that, along with rigorous cost
controls, resulted in increases in revenue and earnings.

10



4. For Betek Boya (Turkey), we continued to use hyperinflation accounting. The application of
this accounting method will normally increase revenue and decrease earnings in the local
currency. However, revenue decreased because the increase in revenue in the 4Q was offset
by the depreciation of lira.

5. On a Non-GAAP basis, which excludes the effects of new consolidations and FX,
DuluxGroup in Oceania achieved revenue growth driven by price increases and a big
operating profit increase due to cost controls in the 4Q. On the other hand, at Cromology and
JUB there was seasonally weak demand in the 4Q due to winter. However, revenue was
higher due mainly to pricing actions and operating profit was impacted by one-off expenses
related to a new consolidation in 4Q as was in the 3Q. As a result, both Cromology and JUB
had a local-currency operating loss in the 4Q but made a contribution to consolidated earnings
on a full-year basis.

11
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| 8. Major Topics @

| Acquisition of NPT (European paint adjacencies manufacturer) by DuluxGroup (announced on Feb. 6)

« Acquiring 51% stake in NPT, an Italy-based manufacturer and distributor of sealants and

adhesives with options for the remaining 49% to be either acquired by DuluxGroup or ()Savervri‘exof ’\l‘PT
+ *Name: N.P.T. s.r.l.
sold by the Seller to DuluxGroup over time SHlesd amcs ks
« Leveraging NPT’s strong brands, world class technology, extensive distribution network +Business: Manufacturing and distribution of sealants
and DuluxGroup’s expertise gained through Selleys* brand towards further solidifying our and adhesives in Italy, as well as
foothold in European SAF market and generating growth opportunities more broadly 2’5”;’5‘:&‘;‘"”” products to more than
« The transaction is targeted to be closed in 1H 2023 and expected to be EPS accretive +Net sales: ¢. ¥7.0 bn (FY2021)
from Year 1

| Okayama Plant for Automotive Coatings Completed (announced on Feb. 7)

+ A plant with emphasis on ESG for even better productivity and safety — —
and energy-efficient, low-carbon manufacturing processes

» Full-scale operations scheduled to start in the fall of 2023

<OO0verview of Okayama Plant
Location: Okayama Prefecture
«Site area: 81,600m  -Floor area: 4,700m

+Buildings: Factory building, hazardous sub e warehouse, b operations buildi

*Production item: Automotive coatings (topcoat, water-borne primer, and plastic parts paints)

*Production capacity: 4,500t/year ey il —

-Investment: 4.4 billion yen e ‘_5:-:5__!._‘.\ — =
—

.——:—’,

Okayama Plant Factory Building

NIPPON PAINT GROUP  &rand for adjacencies products such as adhesives and sesiants

Major topics are provided starting on page 11.

The acquisition of NPT in Europe by DuluxGroup was announced on February 6. NPT’s net
sales are around ¥7 bn. The main goal of the acquisition is to capture growth opportunities in the
adjacencies arena on a global scale, rather than as part of our European strategy. We expect NPT
to contribute to our earnings beginning with the first year after acquisition.

On February 7, the construction of the Okayama Plant was completed in Japan. This next-
generation plant will aim for even better productivity and safety and use energy-efficient, low-
carbon manufacturing processes. Full-scale operation is scheduled to begin in the fall of this
year of afterward. We hope to invite analysts and investors for a tour in the future.

12
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| 8. Major Topics @

| Nipsea China was granted various awards

« Numerous awards is a testament of the trust that our customers have placed in us.
Continue and strive to innovate our products and services as a leading brand bringing value to our consumers

Chnbrand People's Daily Online CIAA
China Met Promoter Score (C-NPS) Best Award {Chinese Industry Association for Antimicrobial Materials: and Procucts)

Selected as influential brand Antimicrobial Industry Leading
among the nation/ Company Alward
consurmars in 2022 CIAA Construction Sector

Innowvative Company

| Honored by international awards for our innovative and excellent brand works
» Multiple awards from Transform Awards 2022 (Asia and ANZ* regions) organized by Transform Magazine

Wall paint category
Wood paint category

1st place (five times)

Asia ANZ
Siver - sBest external stakeholder relations during a brand Gokd - sBest external stekeholder relations during & brard
developrnent praject development praject
+Best brand evolution (corporate)
Bronze - sBest pretitecture salution
«Best internal communications during a brand Bronze - «Best intérnal communications during a brand
development project develapment praject

«Best brand evolution (corparate) . ;
Highly comrended - »Best brand architecture salution

STransform Awards
Trarefarm magazine is the only glabal magazine to cover rebranding and brand development. The Trarsform Awards are held annually in London, Dubai, Murmbai,
New Yark, Singapere, Stockhalm and Sydney. The Transform Awards recogrize best practics in various categaries, focusing on strategy, exseulion, content and evaluation.
Transfarm Awards Asia marked e ninth year and Trangform Awerds ANZ its third year in 2022 WINNER

PTransform Awards: hitps.//weow. transfarmmagazing. net/awards/

NIPPON PAINT GROUP *austraiiz and New Zealand 12

Page 12 has topics on about the recognition of our brand power. On top is our continuous receipt
of brand awards in China and on the bottom is our receipt of brand awards in Asia and ANZ.
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| 8. Major Topics @
| Launched monthly internet distribution of a series of governance articles: “Q&A with Independent Director”

» Lead Independent Director Masayoshi Nakamura responds to
feedback and questions about governance from investors

(updated at the end of each month) e B |
»Q&A with Independent Director: https://www.nipponpaint-holdings.comy/en/sustainability/governance/q-and-a, ‘:

0 & & with Independent Diractor

| Launched internet distribution of a series of governance articles: “Viewpoints of Independent Directors”

« Independent Directors with extensive expertise and skills
analyze Nippon Paint’s strengths and challenges from their
own perspectives and discuss their thoughts about protecting
minority shareholders and their commitment to Maximization
of Shareholder Value (MSV)(updated from time to time)

»Viewpaints of Independent Directors: https://‘www.nipponpaint-holdings.com/en/sustainability/governance /directors,

NIPPON PAINT GROUP

As shown on page 13, we have launched two series of governance articles featuring Independent
Directors with the aim of enhancing the disclosure of governance information. As you may
know, the majority of our board members are Independent Directors. The Nominating
Committee, Remuneration Committee, and Audit Committees are chaired by Independent
Directors. In addition, the Board Chair is the Lead Independent Director. We planned these
series of articles based on the belief that sharing the thoughts of our Independent Directors is a
good way to give investors a better understanding of Nippon Paint. Your requests and feedback
will be greatly appreciated.

I have an announcement before proceeding to the Q&A session. This year is the final year of the
Medium-Term Plan, and we plan to hold an investor update meeting about the plan on Friday,
April 7 at 15:00.

Thank you for your attention.
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