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Good afternoon, everyone. I'm Yuichiro Wakatsuki, Co-President of Nippon Paint
Holdings.

Thank you very much for taking the time to participate in our conference call regarding
financial results for the 2Q of FY2023.

In attendance for our earnings calls for the 2Q and 4Q are not only investors and
analysts but also members of the press.



I 44000 NFPON PAMT HOLONG® CO. T,
| 1. Summary: FY2023 2Q Operating Results

- 4 Tanshin
FY202 3 2Q + Higher revenue driven by volume growth and pricing flow through mainly in decorative business,
new consolidation of JUB, etc.
/\/71 + Higher gross profit margin QoQ for four consecutive quarters due to improved RMCC™ ratio
« Continued hyperinflationary accounting in Turkiye
|“ || (2Q impact: revenue c.™ -¥5.2 bn, operating profit c. -¥1.5 bn)
« C.-2% YoY FX impact mainly with weaker Turkish lira
+ Higher operating profit due to higher revenue and improved margin, along with absence of credit loss provision in
q China last Q2
(Tanshin) « OP margin improved significantly due partly to one-off items, e.g. subsidy, etc. in China and insurance proceeds
P Frlls Yoy (net of costs) from the FY2022 flood in DuluxGroup
+ Margin in Japan Group also improved significantly due to recovery of automobile production and pricing actions
Revenue 362.7 +7.6% among others
Operating 188 +1416% 4 Non-GAAP
Profit . . + China TUC revenue grew 15%, due partly to rebound from downturn in Q2 last year caused by COVID restrictions
OP margin 13.5% +7.5pt TUB revenue was down 7% due to weaker sales in May and June than expected with soft real estate market conditions

« China OP margin improved to 9.4%, up 1.7pt Yo but down 3.5pt QoQ

+ Decorative revenue grew except in Japan and the Americas, with volume growth and pricing flow through mainly in Asia
[NDH—GM P] + Higher automotive revenue in Japan, China, and the Americas due partly to auto production recovery from

the slump Q2 last year

(Bl yeri) Results YoY
Revenue 365.4 +8.5% paint and Contings Busi
aint a S SINass
Operating 2 Revenue 2 ) Adjacencies X New
Profit. i el . Wolumes Price/Mix Paint Business consolidation
YoY analysis (others)™*
OP margin 1.7% +2.8pt c.+5% c+2% c. 0% . +1% c.-2% c +1%

*1 The aamings for each quarter of FY2022 have been adjusied relrospactivaly dua to the finalzation of PRA amartizalon on Cromaogy and JUB, The same adusiments ara mace roughout 1is presentalion
*2 Raw Malerial Cost Conlrbulion "3 cifca: epprasimalaly
NIPPON PAINT GROWUP " Products Included i the Paint and Cralings Business wih unt prices and volumes skgnificantly dfferent from paint products, such as semi-finished products and fine chemicals, are dsclosed separately
from wolumes end pricesmite In e abave gragh to provide mone ressonabile data

| would like to begin by summarizing the financial results for the 2Q of FY2023.

On a Tanshin basis, there was noteworthy growth in both revenue and operating profit.
Revenue saw a YoY increase of 7.6% to 362.7 bn yen, while operating profit
experienced a remarkable YoY surge of 141.6% to 48.8 bn yen. The table in the bottom
of the presentation illustrates the detailed breakdown of revenue growth. Positive
contributions to revenue were driven by the volumes and price/mix of the decorative
paints business, adjacencies business, and a new consolidation. However, there was a
negative impact on revenue due to the depreciation of the Turkish lira.

In terms of profitability, the gross profit margin demonstrated a consistent improvement,
which can be attributed to the ongoing moderation in raw material prices and the
effective flow-through of pricing adjustments. Although our earnings in the 2Q exhibited
remarkable strength, it's important to note that this performance was augmented by
exceptional factors, including subsidy income in China and net insurance proceeds
(after deducting costs) in DuluxGroup, which collectively amounted to around 6.9 bn
yen. When considering the Non-GAAP perspective, which eliminates the effect of these
one-off factors, along with the FX impact and new consolidation, the operating profit
margin stood at 11.7%. This figure signifies a YoY and QoQ margin enhancement,
highlighting continued improvement.

On a Non-GAAP basis, there was an 8.5% rise in revenue and a 42.4% increase in
operating profit. In the Chinese decorative paints business, TUC revenue increased by
15%, whereas TUB revenue declined by 7%. The operating profit margin for the overall
Chinese business reached 9.4%, marking a gain of 1.7 percentage points from the
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corresponding period last year. However, this represents a decline of 3.5 percentage
points from the first quarter of FY2023. Notably, within the decorative paints business,
the decrease in the operating profit margin was prominent, despite an increase in sales
volume. This decline can be attributed to the deterioration of price/mix, which was
influenced by substantial sales growth in economy range products.



| 2. Summary: Revision of FY2023 Guidance

= Increased revenue guidance by 3.6%, up 10.8% from the previous year, due to higher revenue driven
FY202 3 by volume growth and market share gains in each business, FX and new consolidation
. » Furthermore, increased operating profit guidance by 12.9%, up 41.2% from the previous year,
Guidance driven by higher revenue, lower RMCC ratio, and a boost from the weaker yen
(QELET)) = Major factors for revisions are the following (all figures are rough estimates)
. tVolume growth and lower RMCC ratio:
Eilion yer) g;d'icg quidanc Revenue c. +¥17 bn, Operating profit c. +¥9 bn
tWeaker yen vs. Feb. 2023 FX rate:
I el sk Revenue c. +¥28 bn, Operating profit c. +¥9 bn
Operating A & tNew consclidation of NPT:
Pl Revenue c. +¥5 bn
:131:@” e A neutral operating profit in Year 1 is expected, with initial costs (e.g. M&A expenses) oftsetting trading income
E:‘;ir‘e - A = The revised guidance is subject to further revision with following variables
- Global economic conditions
Profit’ - FX trends
- Effects of adoption of hyperinflationary accounting in Turkiye, etc.

+ EPS guidance: ¥46.84 (+¥13.02 vs. FY2022/+¥5.11 vs. Feb. quidance)
+ Annual dividend guidance unchanged from Feb. guidance at ¥13 (+¥2 vs. FY2022)

NIPPON PAINT GROUP  -proe ambuwatie to owners of parent

| will now elaborate on the revision of our full year guidance, which was disclosed in
February 2023.

The revenue projections have been increased by 3.6% from the guidance announced in
February to 1,450 bn yen, signifying a substantial YoY growth of 10.8%. Additionally,
the operating profit guidance has been revised upward by 12.9%, to 158 bn yen, a
41.2% increase.

The factors contributing to the revision, based on a preliminary estimate, can be
outlined as follows: Revenue experienced an approximate increase of 17 bn yen due to
volume growth and margin improvements, while operating profit saw a rise of
approximately 9 bn yen. The revisions made to the February exchange rate
assumptions are expected to result in a revenue increase of around 28 bn yen and an
operating profit increase of about 9 billion yen. Moreover, the inclusion of NPT following
its acquisition closure in July is projected to add roughly 5 bn yen to the 2H revenue,
although its impact on operating profit is expected to be modest after accounting for
one-off expenses.

We revise our financial guidance by considering a range of assumptions. Our financial
forecasts may be revised due to factors like second-half economic trends,
encompassing consumption and raw material prices, fluctuations in foreign exchange
rates, and the uncertain effects of hyperinflationary accounting in Turkey. Updates to
our guidance will be provided as necessary.

Additionally, we anticipate the earnings per share (EPS) to surpass our February
forecast by 5.11 yen to exceed 45 yen, which is the final year goal of the Medium-Term
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Plan (FY2021-2023). Our yearly dividend forecast remains unchanged at 13 yen per
share, which is an increase of 2 yen per share from the previous year.



| 3. Raw Material Market Conditions and Our Responses

| Continue to pursue margin improvements through pricing flow through and lowering of the RMCC ratio

« China's economy did not experience a significant recovery after the Zero- * While utility costs for TiOZ have begun to decrease, the
COVID policy was lifted. The US and Europe continued with policy rate price of titanium ore price remains high despite a
hikes to address inflation concerns. We do not observe any external factors decrease in demand, primarily due to upward pricing

that are poised to enhance the economic environment, and notably, the
European economy has experienced a further decline.

Naphtha spot price was down 13% QoQ, in a further weakening of demand
for petrochemical products (crude oil price was down 3% QoQ)

pressures from titanium ore manufacturers

Despite recent renewed momentum for the yen's
depreciation, expectations are for Japan's naphtha price
to stay below ¥60,000 due to concerns regarding a global
economic slowdown

Anticipate a YoY improvement in the gross profit margin,

.

.

Raw material suppliers in Japan continued to pass on higher costs of non-
crude oil and naphtha (fuel and logistics costs, capex to upgrade aging
facilities, etc.)

+ The RMCC ratio decreased in China, Turkiye, and other parts of Asia, and driven by pricing flow through and an improved RMCC
gross profit margin improved QoQ for four consecutive quarters ratio
#Gross profit margin
FY2022 10 FY2022 20 FY¥2022 30 FY2022 40 FY2022
37.6% 36.1% 37.0% 38.4% 37.2%
FY20231Q FY2023 20 QoQ
39.3% 40.0% +3.9pt +0.7pt
NIPPON PAINT GROUP 5

The analysis of raw material market conditions can be found on page 5 of the
presentation.

We are of the opinion that the influence of inflation has begun to ease significantly,
partially due to the global decrease in demand that reflects the ongoing economic
slowdown.
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| 4. Market & Business Environment

I Recovery in global automobile production expected in FY2023

Japan NIPSEA China Oceania Americas Europe

Automotive
F¥2023

20
Decorative E> a TuC E> TUB E> |:> |:>
FY2ozs g
30

(outiook) Decorative TUC TUB
Automotive
F¥2023
(outlook)
Decorative TUC TUB
W Market [Yoy) MBusiness (vs. Market)” “NPHD's eslimates
B Jlowwem Do S tdapatam
NIPPON PAINT GROUP

The heat map presented on page 6 of the presentation illustrates the market and
business environment in which our Group operates.

Our assessment reveals a slight reduction in our market share within the NIPSEA
China automotive coatings business, consistent with the trends observed in the 1Q.
This is due to the growing market dominance of Chinese electric vehicle manufacturers
over their Japanese OEM counterparts, with whom we maintain larger sales volumes
than our competitors. Turning to the NIPSEA China decorative paints business, we
believe our market share has grown in the TUC market, while remaining steady in the
TUB market.
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| 5. Summary of Operating Results in Major Segments
(Billion yen) Bl
2023 20
Revenue 503 | +102% 502 ,9gy M Decorative Flat revenue as price increases offset the effects of early onset of rainy season and heavy rain due to linear rain band
Japan . : . " . y
» Automaotive Higher revenue driven by auto production rebound from the slump in the same period a year ago, although parts supply
op 83 | 41379% 53 | +135.8% disruptions remains a cancern
¥ Decorative TUC revenue increased by 15%, supported by stranger growth from Tier 3 to 6 cities
Revenue | 1287 | +58% | 1282 | 5% | (YO
NIP.SEA P Decorative Revenue for TUB segment is down 7% with property market still very soft
China (TUB)
op 176 - 120 29.5%
; » Automotive Higher revenue due to overall higher automobile production driven by production recovery
FNIPSEA Higher revenue overall (+19.3% YoY). Higher revenue at Malaysia Gr and Singapore Gr driven by pricing flow through;
Rew 662 21% 113 19.3% Except Higher revenue at Thailand Gr due to recovery in automabile production and share gains in both
NIPSEA e e - HE- China autometive OEM and parts manufacturers
Except »PT Nipsea Higher revenue due to volume growth, expansion of distribution netwark, increase of distributors, more CCM'™ installed,
China and sales growth in both the decorative and industrial business
op 127 | +BES% 14.2 BT Beek Baoya Higher revenue due to the sucoesshul roll-out of brand strategy implementation and selling price increases in part
due 1o inflation
»DukGroup  Higher revenue from pricing actions to re: to raw material inflation, with volumes lower due to market conditions
Pevenue 90 | +125% 311 4515 {Decorative) Ejm% correction from COVID enhanced peak) and economic pressures (ie, increasing interest rates on consumer
o
Dubux
Group » Cromology Revenue roughly flat, despite lower market volumes, due to pricing actions
op iz e 93 0% »IUBE Revenue lower due to lower ETICS™? volumes (market driven)
— 285 | +108% 266 2% P Decorative Lower revenus driven by the current downtuen in the US economy and housing market
Americas B Automotive Higher revenue driven by rebound from the slump in auto production in previous year with demand remaining strong
op 27 35E% 25 3.0% despite interest rate hikes
. . : *Tanshin OP in F¥2022 20 includes a gain on sale of Dunn-Edwards' HQ building and other sssets
NIPPON PAINT GROUP -1 compuenzed Color Matching "2 Extamial Thermal Insulstion Compaste Syslem

This page provides an overview of our operational outcomes across key segments in
the 2Q of FY2023. During the Q&A session, | will answer questions related to this topic.
For the present moment, | will offer succinct observations regarding our performance in
each geographical area. Additionally, you can refer to our segment results starting on
page 15 of the presentation.

1. The operating profit margin in the Japan segment has surpassed 10% after a
considerable period. This achievement can be attributed to the sustained
enhancements in margin in the automotive coatings and marine coatings
businesses. Furthermore, the decorative and industrial coatings businesses
managed to absorb the decline in sales volume through price increases.

2. | will be answering questions regarding the NIPSEA China business during the Q&A
session, given that | have already elaborated on the main advancements within this
segment.

3. In Asia except China, we maintained a strong trajectory of revenue and profit
growth. Particularly noteworthy is the Indonesia business, which accomplished
remarkable revenue growth and achieved an operating profit margin surpassing
30%. Furthermore, we attained substantial revenue growth in TUrkiye, attributed to
factors including the recovery from the earthquake that occurred in the 1Q. In
conjunction with the enhancement of the raw material cost contribution ratio, we
managed to reestablish a remarkably high operating profit margin in the Turkish
business, even following the implementation of hyperinflationary accounting.

4. In the core Pacific segment of DuluxGroup, sales volume contracted due to subdued
8



market conditions; however, consistent revenue growth was sustained by the flow-
through of price increases. Meanwhile, in the Europe segment, Cromology reported
nearly unchanged revenue figures as the volume decline was offset by price
increases. JUB recorded an 8.7% revenue decrease in local currency, attributed to
reduced sales volume of ETICS. Nonetheless, on a Tanshin basis, JUB played a
more substantial role in bolstering our consolidated earnings in the 2Q. This is
attributed to the company's inclusion in our consolidation from June of the previous
year, coupled with significant enhancements in its profit margins.

. Concerning our performance in the Americas, there was a substantial recovery in
automotive coatings revenue, while decorative paints revenue declined owing to the
persistent slowdown of the housing market, prompted by interest rate hikes.
Nonetheless, our earnings increased notably in comparison to the 1Q of FY2023, a
period characterized by adverse weather conditions that impacted our performance.
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| 6. Major Topics (1)
| Completed acquisition of shares of European sealants and adhesives manufacturer NPT (announced on July 6)

+ Completed acquisition of 51% shares of NPT, with the remaining 49% available for
DuluxGroup to acquire over time or to purchase from the Seller

« Starting to capture growth opportunities by leveraging synergies

I Our Integrated Report received the Best Practice Award for two consecutive years (announced on June 28)

+ For the second consecutive year, our Integrated Report 2022 has been chosen as the recipient of the Best Practice Award
at the Integrated Report Award 2022, hosted by Nikko Research Center Inc. (NRC), recognizing it as the top report
aligning with investor requirements

+ Main reasons for selection
- Achieved a strong rating across all evaluation criteria
- Provides a clear explanation of the robust efficiency of our corporate governance framework. Furthermore, the report
illustrate the Board’s comprehensive recognition of its duty to optimize corporate value
- Conveys throughout the report that our Group’s strengths are rooted in the influence of our brand and our adept
marketing capabilities

+ We are committed to further enhancing our Integrated Report and strengthening our engagement with shareholders,
investors, and other stakeholders

NIPPON PAINT GROUP

Shifting the focus to major topics, | would like to address the successful completion of
the acquisition of Italy-based NPT in July, subsequent to receiving the necessary
approvals from the authorities.

Our Integrated Report has consistently garnered commendable recognition from
external entities. The 2023 edition of the report is currently in its concluding production
phase. The Integrated Report remains a crucial instrument for engaging with investors,
and | encourage you to spare a moment to peruse its contents.
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| 6. Major Topics (2)

[ Chosen as a component stock in all six ESG indexes adopted by GPIF (announced on June 23)

+ Became a constituent stock of the Morningstar Japan ex-REIT Gender Diversity Tilt Index (GenDi J),
newly adopted by Japan’s GPIF’

+ With the inclusion in GenDi J, NPHD is now a component stock in all six ESG indexes for Japanese
stocks adopted by GPIF
- FTSE Blossom Japan Index
- FTSE Blossom Japan Sector Relative Index
- MSCI Japan ESG Select Leaders Index
- MSCI Japan Empowering Women (WIN) Select Index
- S&P/JPX Carbon Efficient Index
- Morningstar Japan ex-REIT Gender Diversity Tilt Index

< Morningstar Japan ex-REIT Gender Diversity Tilt index
GenDi | is an index designed to emphasize the stocks of companies that have strong gender diversity policies embedded in their corporate culture and that ensure

equal epportunities to employees, imespective of their gender. NPHD was categorized as “Group 1," the highest rating on & five-star scale, signifying the highest Gender
Equality Scores

| Selected as a constituent stock of JPX Prime 150 index (announced on May 30)

» Became a constituent of the JPX Prime 150 Index, a new index launched by JPX Market Innovation & Research, Inc.
Selection of NPHD stock for inclusion was based on the PBR criteria

£JP¥ Prime 150 Indax
This index was developed as a new stock index that will be composed of stocks selected to represent Ja panies well positi create value from among
the top-ranked stocks listed on TSE Prime Market by market capitalizati on two of value creation: 1) equity spread (the difference between return on
equity (ROE) and cost of equity and Z) PBR criteria (a market valuation that factors in future information and non-financial information).

NIPPON PAINT GROUP -covemment Pension investment Fund

As previously communicated through press releases, we have been chosen as a
constituent stock in several stock indexes. Our commitment to sustainability remains
unwavering, as we perceive recognition of our sustainability initiatives to be
instrumental in further expanding our investor base.
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| 3-1. FY2023 Guidance
{Billion yen) Tanshin Tanshin (For reference)
Fyzozz Fraoz3 FYa0zzResulls  Feb.Cudance Y2022 Fv2oas
Feb. ;_fkug. WS, Vs, 2H 2H Guidance o
Resuls - idance %Es:fg Aug.Cuidance  Aug. Cudante  pagyps et (%)
1,309.0 1,400.0 6% . 7571 10.2%
Operating profit 11.9 140.0 158.0 41.2% 12.9% 69.8 74.3 B.4%
Profit befora tax 104.5 134.0 151.0 44.5% 12.7% 64.6 62.0 6.9% % 1305 140.7 152.3
524 491 -6.4% e D oos o oom:
August Guidance (vs. February Guidance)
B Revenue . Higher revenue due to volume growth and market share gains in each business, contributing to revenue growth of c. +¥17 bn
When coupled with the effects of FX and new consolidation, we are revising our FY¥2023 revenue guidance upwardly by +¥50 bn
o oP . Higher revenue and improved RMCC ratio will lift operating profit growth of c. +¥9 bn
In conjunction with the FX impact, we are revising our FY2023 operating profit guidance upwardly by +¥18 bn
Additionally, expect further one-off costs (c. -¥1.5 bn) to fully offset the insurance proceeds associated with flooding at DuluxGroup
in the 2H of FY2023
+ FXimpact . Higher overseas earnings due to weaker yen vs. Feb. 2023 assumptions: Revenue c. +¥28 bn, Operating profit c. +¥9 bn
+ New . Contribution from NPT's new consolidation: Revenue c. +¥5 bn; Expect NPT to make a neutral operating profit in Year 1, with initial costs
consolidation (e.g. M&A expenses) offsetting trading profit
NIPPON PAINT GROUP -1 prom anribuiable 1o ownars of prent *2 Exchange rale 2t he end of the period 24

Before wrapping up this call, | would like to provide additional information regarding the
revision of our FY2023 guidance, which is outlined on page 24.

In response to requests from certain analysts, we have initiated the practice of
furnishing the FY2023 2H guidance purely for reference purposes. This guidance is
computed by subtracting the 1H results from the overall FY2023 guidance.

In the 1H of FY2023, our operating profit margin stood at 12.1% on a Tanshin basis,
while on a Non-GAAP basis that excludes one-off items (please see page 28 for
details), it was 11%.

The operating profit margin guidance for the 2H, which was calculated retroactively, is
expected to reach 9.8%. This 2H guidance encompasses one-off expenses of
approximately 1.5 billion yen caused by the flooding incident at DuluxGroup.
Discounting these factors, the projected operating profit margin for the 2H, according to
our full year guidance, is estimated to hover around 10%. This means that while we
anticipate a 10% revenue growth for the 2H, similar to the 1H revenue growth, the
operating profit margin is likely to be 1 percentage point lower than that of the 1H.
Moreover, it is expected to remain approximately level with the 2H of FY2022. This
revision accounts for a certain degree of margin decline in the 2H compared to the 1H,
primarily due to factors like the impact of the economic slowdown in China and
hyperinflationary accounting in Turkey, among others. This underscores our
unwavering commitment to gaining market share even amidst a decelerating economy.
In fact, we view this scenario as an opportunity rather than a hindrance. It's important to
mention that alongside our market share growth objectives, we are also focused on
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improving margins. It's worth emphasizing that each partner company will naturally
endeavor to surpass the provided guidance.

Thank you for your kind attention.
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